Twitter, Facebook, MySpace: Viral Marketing - Discovery Questions
Client and Industry Exploration
Name of the organization:

Website URL:

How does your organization position itself on the market? How is it different from the local competitors?

Which organizations are your biggest competitors?
What are top 5 services that you offer to your clients?

Which of these services are the most profitable?

What are the demographic characteristics of your typical prospective clients? (Gender, age, household income, geographic location, interests, occupations, etc...)
What goals are you trying to achieve with your social media marketing?

· Increase the number of new leads/ referrals;

· Keep current clients engagement to up-sell them additional services/products/procedures;

· Keep clients/potential informed about the promotions, new services, etc..

· Brand yourself as an industry leader/expert matter in the local area.

· Other goals.
Current Marketing Strategy Exploration
What marketing channels do you currently use to drive traffic to the site/leads to your organization? (Including online and traditional marketing channels – SEO, SEM, directory listings, email, mail, print, radio, TV, booklets in the office, billboards, etc..)
How do your clients find you? (Online referrals, ads, personal referrals, etc...)
How do you currently communicate with your leads? (Mail, Email, Calls)
Do you offer any promotions to your clients from time to time? How do you inform your current clients about the new services/products/technologies?
Does your organization currently have Twitter/Facebook/MySpace account? Is it used to actively engage new/existing customers?
Social Media Strategy: Overview
1EzConsulting can help you to reach your goals using social media channels by building and managing online communities on Facebook, Twitter and MySpace; creating and executing communication plan to find new and re-engage existing customers.
Our goal will be to reach audience interested in client services in local area and generate awareness about the client and their services.  Our tactic will be to initiate discussions about the services, promotions, new technologies and products. We will create the communities in Facebook, Twitter and Myspace and will encourage users to comment on their Facebook wall, participate in community discussions, and upload videos and pictures to the Facebook Fan Page. To support our conversations we will provide information about the related topics, as well as update users constantly through the Facebook wall and Twitter feeds with current promotions, new products and services. 

